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Chairman | fRom the Desk

APEDA is progressing remarkably 
through participation at 
international events, its 
traceability initiatives and  
with significant efforts on the 
quality front. 

Asit Tripathy | Chairman, APEDA

Steering 
Ahead the laSt quarter witnessed hectic international 

participation in BioFach Japan, Anuga 2011 – Cologne, 
India Show – Canada and FHC China. An extensive 
Basmati Rice branding was carried out at the T3 Terminal, 
Indira Gandhi International Airport, New Delhi. The 
International Chefs Conference was a huge collaborative 
success with celebrity chefs from USA, Mexico, Italy, 
France and Russia devising attractive Basmati Rice 
cuisines. A coffee table book was also released during  
the event. 

On the quality front, efforts continued unabated for 
identifying six fruit and vegetable clusters in the states 
of Andhra Pradesh, Tamil Nadu, Kerala, Karnataka, 
Maharashtra and Gujarat where considerable amount 
of hand-holding of the farmers and exporters was 
done along with the launch of quality and traceability 
programmes. Meanwhile, all the standalone traceability 
systems like GrapeNet, AnarNet, TraceNet, and Peanut.Net 
will now merge at HortiNet for which the software and 
system is being developed. 

One of the areas that APEDA will focus on in the year 
2012 will be on developing port-based facilities in terms 
of warehouses, cold storages, packaging and sorting and 
grading facilities, etc. to facilitate exports.

I wish all the exporters a successful year ahead 
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apeda Started its journey in the area of 
traceability in the year 2005. It all began with APEDA 
experimenting with the first traceability system for the 
Grapes sector. The system was especially created for  
the export of Grapes to the European Union (EU), and  
was named GrapeNet.

The story of the inception of the first traceability system, 
GrapeNet, is quite interesting. In the year 2004, there were 
findings which revealed the presence of excess pesticides 

APEDA’s unique traceability systems are winning 
over importers and awards

APEDA’s 
Traceability 
Initiative – Bringing 
Awards to the 
Country

in Grapes, leading to the rejection of the exports from 
India to the EU, at a large scale. Many containers were 
detained at EU ports and the export was on the verge 
of getting banned. Considering the need of the hour 
and in the interest of the Grape trade, APEDA took to 
finding a solution on a firefighting mode. In this respect, 
consultation with stakeholders and the NRCG Pune led 
to the initiation of a regulatory documentation – Residue 
Monitoring Protocol (RMP) for monitoring pesticide 
residues in Grapes being exported to the EU. 
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Considering the need of the 
hour and in the interest of 
the Grape trade, APEDA took 
to finding a solution on a 
firefighting mode. In this 
respect, consultation with 
stakeholders and the NRCG 
Pune led to the initiation of a 
regulatory documentation – 
Residue Monitoring Protocol 
(RMP) for monitoring pesticide 
residues in Grapes being 
exported to the EU. 

The main feature of the regulations include: 
1. The software can be easily used anywhere, and at 

anytime i.e. 24x7
2. Easily accessible and commonly available through an 

internet connection
3. Zero paperwork and zero mistakes
4. No related document can be issued without  

the software
5. Succeeding steps can be carried out only if the 

preceding steps were complied with
6. A single software system is used by all stakeholders, 

inspite of their physical locations across the  
state/country

7. Provides a single window resolution online

Initially the RMP was implemented as a manual process, 
which was made IT–enabled in the second phase of the 
implementation. This led to the birth of GrapeNet in the 
year 2006. 

The main features of GrapeNet are:
1. Farmer registration by the State Horticulture 

Department
2. Farm inspection by the State Horticulture Inspector
3. Pesticide residue sampling, testing and certification
4. Agmark inspection, certification by the  

Agmark Department 
5. Consignment creation and packing details
6. PSC inspection and certification

The implementation of the said system has created new 
confidence in Grape exporters and led to an increase in 
demand. APEDA gained recognition for its pioneering 
concept, with the e-Governance Award in 2008 and the 
e-Asia Award in 2009.

The system is running successfully since the 
last six years.

1. Confidence 2. Increase in FOB

The implementation of GrapeNet 
system enabled:

The GrapeNet system covered  
40,000+ farmers and 150 exporters

GrapeNet bagged the National Award 
for e-Governance in the year 2008 
and e-Asia award in the year 2009
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The success of GrapeNet encouraged APEDA to  
replicate the same model for other products.  
The second traceability system developed and 
implemented successfully was AnarNet, for the  
export of Pomegranates.

Considering the potential of the export of organic 
products and the challenges faced by the organic food 
industry in fraudulent certification, APEDA designed 
and implemented the traceability system – TraceNet. 

an india showcase on FOOD EXPORTS  5

Cover Story | infocUs



The implementation of TraceNet was challenging as it 
covered both food and non-food products and was to 
be implemented across the country. However, despite 
all these hurdles, the TraceNet system was successfully 
launched by Dr Rahul Khullar, Commerce Secretary, 
Department of Commerce, Government of India on  
May 15, 2010. 

The main features of the TraceNet system include:
1. Registration of farmers and grower groups 
2. Entry of internal and external audit
3. Application and generation of scope certificate
4. Application and generation of transaction certificate
5. Traceability up to farm level
6. Online MIS reports on production and export

Subsequently, 35 training programmes were organised 
across the country, for capacity building among all the 
stakeholders. Further, to publicise TraceNet, APEDA 

organised a workshop at Nuremberg, Germany during 
the BioFach event, which is one of the largest fairs in the 
world for organic products. The workshop was attended 
by more than 100 participants from various countries. 

With the success of TraceNet, India has become the first 
country in the world, to have developed and implemented 
such a traceability system at the national level for the 
export of organic products. Till December 31, 2011, 
around 510,000 farmers and 1,811 grower groups have 
been registered and 4,477 scope certificates and 14,133 
transaction certificates have been generated. 

APEDA’s efforts have paid off well and accolades have 
been pouring in since the TraceNet system bagged two 
prestigious awards. The e-Asia award was conferred 
on the TraceNet project at the e-Asia Awards ceremony 
held in Chinese Taipei on November 4, 2011. This makes 
another e-Asia Award for APEDA...! TraceNet also won the 
Agriculture Leadership Award 2011.

6  aPeDa APEX Update | October-December 2011

infocUs | Cover Story



APEDA identified a fourth product to be brought under 
the umbrella of the traceability system. The product was 
chosen on the basis of the problems faced in Peanut 
exports due to the finding of aflatoxins in Peanut 

consignments. This increased the rapid alerts issued 
by the EU for Indian Peanut consignments imported to 
the region. And so was born the tracebility system for 
Peanuts named Peanut.Net. This system was developed 
and implemented in association with the Indian Oilseed 
Produce Export Promotion Council (IOPEPC) and Peanut 
exporters. Peanut.Net was also launched by Dr Rahul 
Khullar, Commerce Secretary, on February 13, 2011.

The main features of Peanut.Net include:
1. Registration of shelling and grading units 
2. Registration of storage units
3. Application and generation of certificate of exports
4. Application and generation of stuffing certificate
5. MIS for Peanut exports 

The system has registered 19 shelling/warehouse units 
and has generated 534 certificates of exports and  
189 stuffing certificates, till December 31, 2011.

APEDA has also initiated work to cover all fruits and 
vegetables under the ambit of traceability and initiated 
to develop and implement ‘HortiNet.’ In the first phase, 

six vegetables have been identified under the HortiNet 
traceability system, which would be further expanded to 
other fruits and vegetables. The six identified vegetables 
include Okra, Green Chilli, Curry Leaves, Brinjal, 
Bittergourd and Drumstick. They contribute a major share 
in the export of vegetables other than Onion, Potato and 
Tomato. The successful implementation of HortiNet, will 
enable APEDA to take pride in saying that all the fruits 
and vegetables exported from India are traceable. This 
will definitely create a brand equity for Indian fruits and 
vegetables in the international market. The system would 
enable India to have good control over the quality of 
produce as per the requirement of importing countries.

All the traceability systems created so far, have used 
GS1 standards at various levels in the supply chain to 
achieve traceability. GS1 standards in India are provided 
and supported by GS1 India, an organisation under the 
Ministry of Commerce and Industries, Government  
of India.

APEDA’s traceability initiatives have been acknowledged 
by various international organisations like the  
United Nations Economic and Social Commission for 
Asia and the Pacific (UNESCAP), Asian Development Bank 
(ADB), Asian Productivity Organisation (APO) and FAO. 
APEDA has constantly received invitations from these 
organisations. In this respect Mr Sudhanshu, Deputy 
General Manager, APEDA has presented the traceability 
initiatives at various programmes in Korea, Bangkok, 
Malaysia, Cambodia and Rome. Another highlight is 
the fact that India has not only achieved traceability 
for specific products through these systems but has 
also set up a single window certification for them up to 
the customs point in the export supply chain. Recently, 
UNESCAP has agreed to publish the TraceNet system 
in association with APEDA, to be used for capacity 
building purposes in various countries. This fervour in 
international organisations for the traceability system 
is indicative of the acceptability of traceability systems 
developed and implemented by APEDA 
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The Flourishing
Emirates

The oil-rich region has 
an ever-increasing 
potential for trade  

The Arab Union

Seven emirateS in the south eastern corner of 
the Arabian Peninsula form the constitutional federation 

of the United Arab Emirates (UAE). Amongst the Arab 
countries, the UAE is considered the most prosperous, 

most liberal and most tolerant of other cultures. 

Formation of a formidable union 

At the height of the imperial order, this south 
coast of the Persian Gulf was composed of tribal 
sheikhdoms, which often harassed foreign 
shipping on this route. It was in 1971 that the 
UAE gained its present regional statehood with 
six emirates namely; Abu Zaby, Ajman, Al 
Fujairah, Ash Sharqiyah, Dubayy, and Umm al 
Quwain. The seventh Ras al-Khaimah joined 
in early 1972. Today, each emirate has a ruler, 
and the seven collectively form the Supreme 
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Council, the highest authority in this federal  
system of government.

Driving growth 

The arid desert land of this region was a harsh place to 
eke out a living. Agriculture was, and still is, difficult to 
sustain and both food and drinking water were hard to 
come by. But the fortunes of the Trucial states were turned 
around with not oil, but natural pearls. This flourishing 
industry was crippled by the economic depression of the 
1930s and the success of Japan’s cultivated pearl industry.

But this setback was off-set by the exploration of oil, 
which began before the second world war, but was halted 
during the period of combat. Oil was first discovered in 
commercial capacities at Abu Dhabi in 1958. Since then, 
oil and natural gas have fuelled the economy to dizzying 
heights. But in 2008, the price per oil barrel reduced 
severely and the regions’ balance of payments went awry. 
Today, the prosperity is back, but the warning signs have 
helped create a more realistic investment in the future. 

With money pouring in, the real estate industry grew 
in gigantic proportions. Dubai in itself has many 
architectural wonders, from the tallest building in the 
world (Burj Khalifa), to one of the most stunning hotels 
(Burj Al Arab). But since 2009, this sector has experienced 
a downturn, with government contractors struggling to 
pay creditors. Today, lowering market rates, have helped 
create demand. 

Tourism is an industry which is being aggressively 
promoted by the local government, especially in Dubai, 
Abu Dhabi and Sharjah. From stunning beaches and 
water sports, to man-made marvels, from desert safaris 
to shopping bonanza’s, the UAE has a lot on offer for a 

traveller. Tourist traffic is rising every year. The UAE’s free 
trade zones also attract foreign investors with the promise 
of 100 per cent foreign ownership and zero taxes. 

Exports and imports: Oil and beyond

The main export of the region remains oil, followed by its 
various products like natural gas, Naptha and LPG. But 
being realistic about the future, the region is now trying to 
reduce its dependence on fossil fuels. Amongst its various 
diversifications is the fledging Aluminium industry. The 
UAE is also amongst the world’s largest re-export hubs, 
with a catalogue of electronics, machinery and food stuff, 
etc. In food, the UAE exports chicken meat, sheep meat, 
goat meat, dried fish and dates. The top export partners  
of the UAE are Japan (17.27 per cent), South Korea  
(10.49 per cent), India (9.96 per cent), Iran (6.82 per cent) 
and Thailand (5.11 per cent).

Given its geographical constraints, agricultural products 
make for the largest share of imports in the UAE. India 
figures quite high on UAE’s favoured exporters list and 
both share a trading relationship which goes back to 
centuries. India is the second largest exporter followed 
by China. The prime commodities imported by the UAE 
include agricultural products, cotton, accessories, gems 
and jewellery, man-made yarn, fabrics, marine products, 
machinery and instruments, plastic and linoleum 
products, tea, etc.

Agricultural trade

Low availability of arable land, freshwater and the high 
cost of labour are the major bottlenecks of the local 
agricultural sector. This is the reason that the current 
market share of local produce is 15 per cent. Hence, 
the UAE is dependent on imports to fulfil its food and 
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Around 40 Indian exporters 
participated with various other 
agri-products popular in the UAE. 
These included meat and meat 
products, dehydrated onions, 
pickles and chutneys, ready-to-eat 
foods, gherkins, fruit juices, snacks, 
sweets and other processed foods.

agricultural needs making it an extremely important 
market for agricultural products. 

The biggest Indian agricultural export to the UAE is 
Basmati Rice, as the cereal grain is an intrinsic part  
of the local diet. In 2010-11 India exported about 
611,165.47 metric tonnes of rice to the UAE. In a bid to 
see those numbers grow, APEDA promoted Basmati Rice 
in Dubai in its largest-ever branding initiative at the Gulf 
Food Show in March 2011. Though APEDA participates 
in the show every year, this year its pavilion was at its 
largest ever, spread over 434 square metres. Promotional 
activities in Dubai extended to seven buses of Dubai 
World Trade Centre, which plied across the city, branded 
to promote Basmati Rice. 

Around 40 Indian exporters participated with various 
other agri-products popular in the UAE. These included 
meat and meat products, dehydrated onions, pickles 
and chutneys, ready-to-eat foods, gherkins, fruit juices, 
snacks, sweets and other processed foods. Mr Asit 
Tripathy, Chairman inaugurated the India pavilion.  
Mr Yusuf Ali, India’s Consulate General in Dubai visited 
the India pavilion and expressed his deep appreciation. 
APEDA also organised a networking dinner for buyers 
and exhibitors. Around 200 people attended the event 
including importers, exporters and senior members of 
the Indian Consulate. 

Promotions for other big Indian exports to the UAE like 
fresh Onions (126,228.84 metric tonnes) other cereals 

(109,115.37 metric tonnes) and other fresh fruits  
(68,750.82 metric tonnes) were also held intermittently. 
Most notable was APEDA’s export promotion for fresh 
Mangoes in Dubai and Abu Dhabi in June-July 2011. The 
UAE is the largest importer of fresh Indian Mangoes, 
accounting for 50 per cent of India’s export and is a  
re-export hub for Mangoes to the entire Gulf region. 
APEDA organised the promotion campaign in two of UAE’s 
most popular retail chains – Lullu Hyper Market and Al 
Maya Supermarket. 

A promotional event was also held at the Lullu Hyper 
Market, Al-Wahda Mall, Abu Dhabi. Around 67 varieties  
of Indian mangoes were displayed, which amounts to  
50 per cent of Mango production in the country. Alphonso, 
Kesar, Banganpalli, Totapuri, Vanraj, Dashehari, Langra, 
Chausa, Neelum, Ratul, Himsagar, Malda, Ramkela, were 
some of them. Later a business dinner for buyers and 
sellers was held witnessing attendance from around  
85 people.

Other Indian agri exports of note include jaggery and 
confectionary, buffalo meat, mango pulp, pulses, alcoholic 
beverages and miscellaneous preparations 
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Its neighbour Punjab has been both a geographically 
and historically important part of India. Punjab is home 
to a robust culture which celebrates life. The vibrancy 
is translated in the songs and dance. Punjab is also the 
origin of the Sikh religion. Honour and valour are held  
in high regard in the state. Good food, clothes and fast 
cars are intrinsic to Punjabi nature which makes them 
big spenders.

Punjab is extremely rich in water resources, infact it 
owes its name to the five rivers which were part of this 
region before partition. Now four of those rivers Ravi, 
Beas, Satluj, Jhelum make it one of the most fertile 

Both states have been the 
frontrunners during the Green 
Revolution. They not only meet 
their own requirements for 
foodgrains, but are also among 
the largest contributors to the 
central pool of agricultural 
products.

Agricultural 
Frontrunners
Punjab and Haryana – the Rice Bowls of the Country

Punjab and Haryana | state PRofile
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Being neighbours

the viSion of Pundit Jawahar Lal Nehru and Le 
Corbusier resulted in the impeccably planned Indian 
city of Chandigarh. This city holds the exalted position 
of being the capital of not one but two states of India – 
Punjab and Haryana. The neighbouring states are both 
leading agricultural producers of the country. But their 
ties run much deeper. Both states were carved out of  
one whole when the state of Punjab was trifurcated in 
1966. The Punjabi-speaking areas were retained, the 
northern hill districts were given to Himachal Pradesh 
and the southern plain Hindi-speaking districts formed 
into Haryana. 

Haryana traces its origin back to the time of Manu 
when it was designated as Brahmavrat, the birthplace 
of the brahminical religion. Kurukshetra, a key city in 
the state was the venue of the battle which forms the 
crux of the Hindu epic of Mahabharata. It was here that 
Lord Krishna gave Arjun the sermon that formed the 
holy Bhagavad Gita. The state has been ruled by famous 
dynasties in history like Timur, the Mughals, the Lodis 
and the Marathas and witnessed the gruesome  
Battles of Panipat. 



regions in the country. Agriculture also plays a big role in 
Haryana with nearly 70 per cent of the local population 
engaged in it. Haryana has two agro climatic zones. The 
north western part suits the cultivation of rice, wheat, 
vegetables and temperate fruits while the south western 
part suits the cultivation of high quality agricultural 
produce, tropical fruits, exotic vegetables and herbal  
and medicinal plants. Both states have been the 
frontrunners during the Green Revolution. They not only 
meet their own requirements for foodgrains, but are also 
among the largest contributors to the central pool of 
agriculture products. 

Fertile lands

Basmati is a geographical indication used to denote 
a particular type of rice that comes from a specific 
geographical area (falling in the states of Punjab,  
Haryana, Uttar Pradesh and Uttaranchal in India and 
the state of Punjab in Pakistan), at the foothills of the 
Himalayas. APEDA has allocated substantial financial 
resources annually for the protection and promotion of 
Basmati Rice as a geographical indication in India and 
abroad. Haryana is the Basmati Rice Bowl of India and is 
also the largest exporter of Basmati Rice in the country. 
Punjab also ranks amongst the major producers of both 
Basmati Rice and Non-Basmati Rice.

Gauging its potential, APEDA has set up a state-of-the-
art laboratory at Modipuram, Uttar Pradesh, which has 
facilities for DNA profiling of Basmati Rice. APEDA also 
formed the Basmati Export Development Foundation 
(BEDF) to aid the enhancement of the quality of Basmati 
Rice production and its exports.

Besides this, the setting up of an Agri Export Zone for 
Basmati Rice has been approved, covering the districts of 
Gurdaspur, Amritsar, Kapurthala, Jalandhar, Hoshiarpur 
and Nawanshahar. This zone will entail setting up of 
laboratory for leaf, water, tissue analysis, modernisation 
of nurseries, demonstration of crop husbandry practices/
agronomical practices and training and extension 
services. The project is expected to generate an export 
of around ` 2,340 crores of Basmati Rice in the next five 
years. More than 3,000 farmers are likely to get benefited 
by the setting up of this zone. 

Punjab is the land of plenty and is known as the Food 
Bowl of India. It is the biggest producer and exporter 
of wheat in the country. Haryana too, is one of the 
top producers of wheat in the country. Both states are 
amongst the leading producers of pulses, guargum, 
cotton, barley, oats, vegetables and fresh fruits. 

The analysis of agro ecological situation (climate, soil, 
etc.), and the current production scenario clearly indicates 
that Punjab has a distinct advantage in growing and 
exporting vegetables. As a commodity, vegetables are 
seeing a constant growth in demand both locally and 
internationally, particularly in Europe and the Middle East. 
Punjab is a leading producer of Potato in India. In  
2009-10, both Punjab and Haryana produced 2,116.52 
tonnes and 2,514.30 tonnes of Potatoes respectively. To 
further improve production in Punjab, an Agri Export 
Zone has been sanctioned for the districts of Ludhiana, 
Jalandhar, Amritsar, Rampura Phul and Muktsar. This 
project entails a total investment of ` 10.41 crores out of 
which ` 8.19 crores will be provided by various central 
government agencies like APEDA, National Horticulture 

Source: halalfoods.com.pk Source: static.panoramio.com
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are using embryo transfer technology, using which a 
superior female buffalo can produce 12 offsprings. 

Punjab also produces a fair number of dairy products 
and sugarcane. Currently, the state government is also 
encouraging organic farming within the state and reduced 
use of pesticides. 

Industry giants

Besides being an agricultural heavyweight, Haryana is one 
of the most industrialised states of India. It houses India’s 
largest automobile manufacturer, and the world`s largest 
manufacturer of two-wheelers. Besides manufacturing, 
the state’s economy relies on retailing and information 
outsourcing as well. Panipat, Karnal, Faridabad and 
Gurgaon are some of the major industrialised districts  
in the state. 

The state government is also facilitating the development 
of Special Economic Zones (SEZs) within the state to boost 
exports with special focus on Foreign Direct Investment 
(FDI). Amongst the forthcoming projects is the Kundli-
Manesar-Palwal expressway. The project is underway and 
will provide strong linkages between the industrial units 
in the SEZ and the industry. The expressway also creates 
the opportunity to develop economic hubs strategically 

Board, Ministry of Food Processing Industries, etc. 
Amongst other vegetables, Haryana and Punjab produced 
384.21 tonnes and 150.66 tonnes of Tomatoes respectively 
in 2009-10. The two states also had a substantial produce 
of Onions, with Haryana producing 330.29 tonnes and 
Punjab producing 175.12 tonnes in 2009-10.

In fresh fruits, both states produce a substantial quantity 
of Grapes and Mangoes. Mango varieties Chausa and 
Dashehari are grown a plenty in both the states. Haryana 
also produces Langra and Fazli while Punjab produces 
Malda. In 2009-10, Punjab produced 94 tonnes of Mangoes 
and Haryana 65 tonnes of Mangoes.

Haryana has emerged as one of the centres for floriculture 
in India. The state also leads in animal husbandry, with 
a livestock population of 98.97 lakhs. The state is  
regularly supplying eggs, layer-chicks and broilers to the 
neighbouring states of Delhi, Rajasthan and Uttar Pradesh. 
About 45 per cent of its livestock population consists of 
buffalo with two special local varieties; the Hariana and 
Murrah breed of buffalo. Research institutes in the state 

Agriculture plays a big role in 
Haryana with nearly 70 per cent 
of the local population engaged 
in it. 

Punjab and Haryana | state PRofile
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located along the expressway. Detailed spatial planning of 
the area includes forming new integrated townships along 
the route of industrial concentrations; foremost amongst 
them is IMT at Manesar.

The Haryana Government is also developing special 
industrialised estates or theme parks at strategic 
locations to meet the requirements of specific industries. 
One such industry is food processing, that has immense 
potential. The government hopes to promote this 
sector through public investment and facilitate private 
investment in its development and infrastructure. Other 
initiatives include the development of cold chains, 
grading, transportation and post harvest storage facilities. 
Four food parks at Rai, Saha, Narwana and Dabwali will 
also be developed for the promotion of agro-based and 
food processing industries along with a food processing 
unit in Rohtak.

As Punjab is largely agrarian, some of its bigger 
ventures are also agriculture-based. Though not heavily 
industrialised, its small and medium enterprises cover a 
vast number of products. Among the bigger enterprises 
are grain processing, cotton and blended yarn and  

mill-made fabrics. It is one of the leaders in the 
manufacture of machine and hand tools; printing and 
paper cutting machinery; auto parts and electrical switch 
gear, bicycles, sewing machines, hosiery and sports goods. 
Currently, the government is commissioning projects to 
encourage investment within the state. 

A step in this direction is the excellent connectivity, 
already in place within the state. Punjab boasts of the 
highest density rail and road network according to area 
in India. Total 11 national highways run across the state, 
with five domestic and one international airport to 
further improve its connectivity.

APEDA’s role

APEDA has been very active in promoting the agricultural 
products of both Punjab and Haryana and in improving 
production and exports. As the two states are hotbeds 
of Basmati Rice production, the BEDF recently arranged 
several workshops in numerous cities of Haryana and 
Punjab on ‘Quality Improvement in Production of Basmati 
Rice for Export.’ As a part of the workshop, farmers were 
trained to produce seeds at their own fields to solve the 
problem of seed availability. They were also trained to 
identify insect-pests and diseases of Basmati Rice and 
alerted about ways of proper control. BEDF advocated 
the transfer of production technology including nursery 
raising, integrated nutrient and water management. 
Eminent scientists delivered lectures and also interacted 
with the farmers who participated in these workshops to 
enquire about the problems intrinsic to their states.

APEDA also organised for a visit of the Parliament 
Standing Committee on Commerce to Chandigarh. 
Meetings were held with the representatives of exporters 
associations, chambers of commerce and industry 
from the states of Punjab and Haryana on agricultural 
and processed food products. The committee also held 
separate meetings with the representatives of both 
state governments. The discussions were based on the 
implementation of export promotion schemes, issues 
related to agricultural and processed food products and 
the performance of the plantation sector.

APEDA also promotes the two states at major  
agriculture events. It is one of the main supporters  
and a regular participant at the annual AAHAAR fair. 
AAHAAR assembles potential business partners of 
agricultural products from India and abroad. It also 
offers a forum for exploration of joint ventures and 
technological upgradation and sourcing opportunities. 
Last year, APEDA set up a large pavilion of 2,366 square 
metres in association with the Ministry of Food  
Processing Industries (MOFPI). State nodal agencies of 
MOFPI from both Punjab and Haryana set-up booths 
in the pavilion to showcase the potential of the food 
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processing industries within the states. The theme  
chosen for the pavilion was ‘Moving away from 
Commodities to Processing.’ The pavilion was chosen for 
the Excellent Display Award.

On a forward path

Innovation and improving infrastructure are constant 
features in the agriculture sector in both the states. 
Haryana has numerous prestigious agricultural institutes. 
Besides the National Dairy Research Institute and the 
Central Institute for Research on Buffaloes, Haryana also 
has Asia’s biggest agricultural university. The Chaudhry 
Charan Singh Haryana Agriculture University contributed 
significantly to Green Revolution and White Revolution 
in the 1960s and 70s. Electricity is supplied on subsidised 
rates to the agriculture sector. There is a network of canals 
and an effective lift irrigation system for the arid areas 
of the state. As a result of the various incentives being 
provided to the farmers, floriculture and horticulture 
are fast picking up. An ultra-modern fruit and vegetable 

market and food processing complex of international 
standard is being developed at Rai near Delhi to provide 
marketing and food processing facilities to the farmers 
and entrepreneurs of the northern region.

Taking the issue of storage seriously, the state government 
has constructed 238 covered sheds in various grain/
vegetable markets with more in progress. The storage 
capacity of the mandis will soon reach around 895,000 
million tonnes. There are also food storage godowns 
having a capacity of 4,26.850 million tonnes available for 
both procurement agencies and private agencies. 

In Punjab, the administration is promoting vegetable 
cultivation, in clusters of identified villages. There is a 
plan for developing nutrition gardens in the villages, each 
garden with fruit trees, seasonal vegetables and pulses. 
Vegetable farmers would also be given financial support 
as vegetables have enormous potential for exports. Cold 
stores for the handling of fruits and vegetables are being 
installed near Amritsar international airport 
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bRanD matteRs | Basmati Rice

brandS are a strong force, their authority, their 
influence and their recall value is everlasting. To grasp their 
power, it is imperative to understand a brand first.  
A brand is not merely a name, term, sign, symbol or design; 
it is a combination of all of these, which helps distinguish 
one good/service from another. In the cut-throat scenario 
of a competitive market, it is successful branding that 
creates the real differentiator. After all, a brand results in 
creating awareness, interest and desire for the good/service 
with retention in the mind of the consumer that mobilises 
him/her to take action. The brand is the source of the 
promise a good/service makes, quite like brand Basmati 
Rice, which makes the promise of the Indian experience.

Basmati Rice is a major brand and is popular around the 
world. It is renowned for its long grains, mesmerising 
aroma and exquisite taste. Basmati Rice speaks of the 
Eastern and not exclusively Indian experience to those 
abroad. Indian producers have been Basmati Rice-specific 
in their promotions in order to connect it to their country. 
The interests of the Indian exporters and trade would be 
best served by establishing Basmati Rice as exclusively 
Indian, quite like the Kiwi fruit links itself to New Zealand. 
This is a fact which we at APEDA have been forthright 
enough to acknowledge and take action on. At the Gulf 
Food in March 2011 in Dubai, APEDA in association with 
AIREA promoted Basmati Rice as an exclusive Indian 
delicacy, with promotions on seven buses plying across the 
city. The successful initiative has since inspired us to foray 
into the market with a three-month-long Basmati Rice 
outdoor campaign. 

A campaign of this scale, committed to succeeding at this 
end, requires thoughtful planning and sensible decisions 
on several parameters. The target group is an important 
parameter, which in this case offers a wide spectrum. This 
decision rules the location of the campaign, its placement, 
outlook and content. Each parameter needs to achieve an 
equal balance on the plane, for the success of a campaign.

 Strategic positioning can promote or demote a brand 
and we were on the lookout for a location which would 

fulfil our prerequisites. It was finally the Indira Gandhi 
International (IGI) Airport in New Delhi, that was deemed 
to fit the bill. People from across the world trot here in large 
numbers (29 million people in 2010-11). The international 
airport is like a global cauldron which offers the best in 
terms of exposure. The cross sections of people represent 
diversity at its best; in socio-classes, global cultures, travel 
experience, economic status, buying/spending power. 
The airport in its essential nature, acts as a stop gap to 
a journey, either out of the host country or in it. APEDA 
decided to place its Basmati Rice campaign for travellers 
within the country. 

The IGI Airport provides an edge with its footfall which 
is maximum from the premium category consumers; 
the A and the A+ category crowd and a throng of foreign 
travellers. These well-heeled, well-informed and  
well-travelled consumers are an advantage. Their influence, 
monetary or otherwise, sure helps when they carry these 

Basmati Rice, 
Unarguably Indian
Basmati Rice is India’s pride and joy, its time the 
world understood it too
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Basmati Rice | bRanD matteRs

ideas back, and can benefit Indian trade. To achieve this 
end, APEDA and AIREA’s Indian Basmati Rice campaign was 
carried out at Terminal three (T3) and at Terminal one (T1) 
of the airport.

With its staggering size, the IGI AIrport offers a wide 
canvas for creatives. The potential for eyeball hits is big 
and the exposure it provides is akin to atleast two hours 
of viewership time. But its a promotional battleground 
and one has to make sure that one’s brand is not cowed 
down in the marketing din. Keeping this in mind, 32 sites 
at the T3 alone were booked for this purpose. Careful 
planning made sure that sites at the arrival terminal were 
booked. The time that travellers spend here marks their 
first steps into a new country and culture, and mark their 
first experiences, when persuasion is easier and leaves a 
deep impression. Afterall, this is when a person is looking 
forward to soaking in a culture and trying out new things 
like the cuisine.

The creatives put up had attractive pictures of delectable 
cooked rice dishes and uncooked rice to hook the 
travellers. Pictures have a bigger impact, they speak louder 
than words and can convey through visibility, even from a 
distance. And they were arresting enough to hold attention 
and have greater recall value. The effect of the images was 
augmented by crisp and effective taglines, which aptly 
positioned India to be the land of Basmati Rice. 

The extensive portfolio of cooked and uncooked rice 
creatives were regularly shuffled on the digital infopods 

placed across the terminals. Multiple creative campaigns 
were run on the digital infopods positioned across the 
walkalators to further rev up the campaign objective. The 
use of vibrant colours, immaculate designs and a different 
take home month-on-month, the campaign truly made 
Basmati Rice synonymous to India.

The Basmati Rice campaign received a lot of attention. 
The locations at the T1 terminal received approximately 
six lakh eyeball hits in the three months and at the 
T3 terminal, the number went up to around 19.5 lakh 
views from the premium audience. The infopods alone 
commanded around 18.75 lakh eyeball hits. The locations 
were apt and aiding the reach further were the attractive 
promotional banners which were placed at strategic 
locations across the terminals. Some tourists even made 
suggestions to further increase the visibility of the 
campaign, which both APEDA and AIREA are considering to 
adopt the next time around.

According to some tourists, the creatives could have been 
better connected, as if telling a larger story. Others thought 
that the speed of the creatives shuffled on the infopods 
was a bit swift for those coming in the arrival lounge to be 
able to grasp. The feedback of the tourists will definitely 
help for future campaigns. It is heartening to know that 
the Basmati Rice campaign managed to attract a lot of 
attention and connect with several on an emotional level. 
Well, this is just the beginning for APEDA, which hopes 
to cross many more milestones to create the formidable 
brand of India’s Basmati Rice 
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APEDA to Boost Exports 
from Tamil Nadu 
on december 20, 2011, a Memorandum 
of Understanding (MoU), was signed between the 
Government of Tamil Nadu and APEDA, to enhance the 
exports of fresh vegetables from the state. The MoU was 
signed by Mr Thanga Kaliyaperumal, Commissioner of 
Agricultural Marketing and Agri Business, Government of 
Tamil Nadu and Mr R Ravindra, APEDA in the presence of 
Mr S Damodaran, Honourable Minister for Agriculture  
of Tamil Nadu. 

APEDA has sanctioned an amount of ` 75 lakh for 
the setting up of cold storage facilities as a common 
infrastructure at Ottanchatram (Dindigul District), 
Tindivanam (Villupuram District) and Coimbatore. Also 
present at the event were Mr Sandeep Saxena, Agriculture 
Production Commissioner and Secretary to Government 
and Mr Sellamuthu, Commissioner of Horticulture 

Reinforcing the Trust
gS1 india, the global body for standards and 
measurements, re-elected Mr Sudhanshu, Deputy 
General Manager, APEDA as the Vice President. This 
increases Mr Sudhanshus tenure by two years.  
The decision was taken at the 49th Board Meeting  
of GS1 India 

Focus on Safe  
Vegetable Exports
aS the apex body for the agricultural and processed 
food industry, APEDA addresses issues related to safety 
and marketability of products. One such issue which was 
in focus for some time was the safety of our vegetable 
exports, with alerts being received from the European 
Union (EU) and the Middle East. Hence, a meeting was 
held at APEDA’s Mumbai office on December 27, 2011, to 
cater to the rising concern. Senior officers of the state 
governments of Gujarat, Maharashtra, Tamil Nadu, Kerala, 
Andhra Pradesh and Karnataka were present on the 
occasion. All six of these states have 22 vegetable clusters 
set up by APEDA. 

The meeting was chaired by Mr S Dave, Director, APEDA. 
The concept of the clusters – progress made so far and the 
challenges for the future, were outlined in a presentation 
made by Mr Vinod K Kaul, Deputy General Manager, 
APEDA. Strategies for enhancing the effectiveness of 
the clusters were discussed with the officials of NRCG, 
the National Referral Laboratory for vegetables and 
exporters. They spoke on the traceability systems and 
control of pesticide residues. A presentation was also 
made by Dr Kaushik Banerjee of NRCG, on the pesticide 
residues detected in the samples collected from states 
where clusters have been formed. Several important 
conclusions emerged from the meeting. It was decided 
that farmers will be apprised about the usage and 
dosage of chemicals while state governments would 
organise bioefficacy studies for chemicals. Registration 
for farmers would commence manually till the ‘HortiNet’ 
system (traceability system for fruits and vegetables) is 
implemented. Overall, the meeting yielded positive results 
and showed direction for further action 

18  aPeDa APEX Update | October-December 2011

UPDates | Just In



Promoting Food Safety
apeda played host to an American delegation, 
led by Martin O’Malley, Governor of the State of Maryland, 
on December 2, 2011. The delegation included Mr Wallace 
Loh, President of the University of Maryland (UMD) 
and senior officials of the American Food and Drug 
Administration (FDA). The delegation was received and 
welcomed by Mr S Dave, Director, APEDA, Prof M Aslam, 
Vice Chancellor of IGNOU and Dr S Ghonkrokta, Director 
of Food Safety and Standards Authority of India (FSSAI). 

This visit was aimed at giving a fillip to a global 
collaboration on food safety. The American dignitaries 
highlighted the intervention of UMD in establishing the 
International Food Safety Training Laboratory (IFSTL), 
a specialised laboratory for testing of food quality. The 
IFSTL has been established at the UMD in collaboration 
with US FDA and the Waters Corporation under a  
Public-Private-academic Partnership (PPP). It will leverage 
government, university and private industry expertise, 
resources and accessibility to expand the capacity of food 
safety scientists globally. The Governor expressed the 
desire to set up a similar facility in India, in collaboration 
with APEDA and IGNOU to enhance food safety measures 
in the Southeast Asian region.

Prof Aslam informed the audience about Indian efforts 
in this direction. IGNOU has collaborated with APEDA for 
a one-year PG diploma programme on food safety and 
quality management. In the future, the university will  
tie-up with both APEDA and FSSAI to create a Master’s 
degree programme. A partnership with UMD will further 
boost food safety in the region 

Afghan Delegation Visits APEDA
a delegation from the Ministry of Agriculture, 
Irrigation and Livestock from the Government of 
Afghanistan visited APEDA on December 20, 2011. The 
delegation was led by the Afghan Deputy Minister and 
comprised seven senior officials. The delegation was on 
a study-cum-exposure tour to understand the Indian 
institutions and systems for supporting agro-based 
industry and trade. 

After the initial round of introductions and opening 
remarks by Mr S Dave, Director, APEDA, presentations 
were made by Mr Vinod K Kaul, Deputy General Manger, 
Mr Sudhanshu, Deputy General Manger, Mr Devendra 
Prasad, Assistant General Manager and Dr Gouri, Advisor, 
National Accreditation Agency (NAB). Through these 
presentations, the delegation was apprised of APEDA as 
an organisation, focusing on its role and activities, the 
potential areas of cooperation especially horticulture, 
livestock, organic sectors, etc. The Afghan appreciated 
APEDA’s work in promoting Indian exports by supporting 
the private industry, and sought assistance in the areas 
of standardisation, capacity building and infrastructure 
development in Afghanistan. They mentioned that the 
surplus production in horticulture, in particular, a range 
of Grape varieties, Apricots, Pomegranates suffered from 
the lack of proper infrastructure. Apples and Melons were 

also cited as potential products for Afghanistan. The 
delegation displayed a keen interest in developing organic 
culture in the country and sought India’s assistance in the 
certification process.

To bring their efforts to a fruitful conclusion, the 
delegation sought for a delegate exchange programme 
between the two countries. The Indian expertise 
would help them tap Afghanistan’s potential, to create 
meaningful avenues for the local population. The  
meeting concluded with a lunch hosted by APEDA 
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2011: A Productive 
Year for APEDA 
Products 
the increaSing global demand and better 
promotion of Indian agricultural and food products has 
spurred the exports of APEDA products. According to 
the data available with DGCIS, exports have increased 
by 66.38 per cent in rupee terms between April and 
August 2011, over the corresponding period of 2010.

The maximum rise in exports was registered in  
Guar Gum, with a 263.01 per cent increase. The lifting 
of ban on Non-Basmati Rice caused a growth in its 
exports by as much as 253.66 per cent. This was 
followed by Groundnuts with 249.045 per cent hike, 
seeing a remarkable recovery over the last year. 

Exports of processed fruits and vegetables rose by 
35.82 per cent; while other processed foods had a 
commendable 163.03 per cent rise. The category of 
cereals and other cereals grew by 67.82 per cent and 
83.66 per cent, respectively. In the floriculture and 
seeds export segment, exports grew by 15.13 per cent. 
Better breeding and safety standards spurred a  
51.46 per cent rise in meat and meat products and 
42.93 per cent rise in livestock products’ exports.

Fruits and vegetables registered a reduction of 12.85 
per cent from the previous year. The export figures of 
2010 were inflated mainly because of high Minimum 
Export Price (MEP) on Onions which restricted exports. 
In spite of this minor slowdown, the overall export 
registered was ` 23,914 crore, which meant an increase 
of ` 9,454 crore from the previous year. With India 
reaching out to more international platforms and 
improvement in the quality of products with stringent 
checks, the exports are expected to rise further 

FarmTech 2011 
Showcases Innovation
Farmtech 2011, an APEDA sponsored event, 
was held in Jaipur from November 11-14, 2011. It was 
organised by the PHD Chamber of Commerce. The 
agricultural trade and technology fair is organised with 
the aim of transforming farming from a sustainable to a 
profitable activity. APEDA’s stall, spread over an area of  
18 square metres offered the latest equipments as well as 
financial support to farmers and exporters. Mr Sandeep 
Saha, Executive EDP and Mr Janardan Prasad, Assistant 
Executive of APEDA organised APEDA’s participation in the 
event and disseminated information about the role of the 
organisation in the field of agri exports. The focus of the 
exhibition was on innovations in the farming sector and 
the government’s role in promoting agri exports.

The exhibition was inaugurated by Mr Babu Lal, 
Honourable Minister of Food and Civil Supplies, Dairy  
and Agriculture, Rajasthan. The Department of Agriculture 
– Rajasthan, Embassies of Canada and Ethiopia, noted 
public and private sector banks, State Horticulture 
Department, Central and State Warehousing Corporation 
and State Agri Marketing Board were among the 
participants at the event 

APEDA Support for HPMC
in a bid to improve the productivity and quality 
of its Apple juice processing plant, the Himachal 
Pradesh Government’s Horticulture Produce Marketing 
and Processing Corporation Ltd. (HPMC) signed an 
MoU with APEDA on October 3, 2011. Under the 
agreement, APEDA will partly finance the installation 
and operation of a TBA-19 tetra pack machine and a 
TSA-30 Straw application. Their installation at HPMC’s 
plant at Parwanoo, in Solan will aid the packaging of 
fruit juices/drinks in slim tetra packs of 200 ml. The 

proposed installation of the TBA-19 machine will 
increase the capacity of the packaging plant by 30 per 
cent, raising it from 6,000 per hour to 7,800 per hour.

The MoU was signed between Mr Asit Tripathy, 
Chairman, APEDA and Mr Madan Chauhan,  
Managing Director, HPMC. The total project cost  
would be ` 609.46 lakhs, of which ` 355.15 lakhs would 
be provided by APEDA, with the leftover balance being 
taken care of by HPMC 

20  aPeDa APEX Update | October-December 2011

UPDates | Just In



Russia on India’s Meat Processing Industry
the trade of bovine meat from India received a 
fillip with the visit by the Russian Federal Service for 
Veterinary and Phytosanitary Surveillance (FSVPS). A 
delegation from this federal body of the Russian Ministry 
of Agriculture visited India during October 13-19, 2011, 
for the opening up of market access for bovine meat 
from the country. Their visit included an inspection of 
the processing facilities here. The team comprised four 
members – two from FSVPS and two from Kazakhstan 
Custom representing the Custom Union. 

The opening meeting, held at the APEDA office, was 
attended by the Joint Commissioner of the Department 
of Animal Husbandry, Ministry of Agriculture and Trade, 
apart from APEDA officials. The objectives of the visit, 
as well as the modalities to be adopted for inspection of 
units, were discussed.

A presentation was made by Mr Sudhanshu, Deputy 
General Manager, APEDA, on the Indian veterinary and 
meat processing scenario including the steps being 
undertaken by the government to ensure safe meat 
exports. The visitors were given an insight into the vast 

network of veterinary and paraveterinary manpower in 
the country, the veterinary colleges and the system of 
recognition and registration of meat processing plants 
established by APEDA. The facts that India complies with 
the OIE standards and has had no outbreak of the Foot and 
Mouth Disease (FMD) in the states of Uttar Pradesh and 
Maharashtra, for the last few years, were emphasised on.

During the visit, the delegation made a thorough audit 
of the four meat processing units across the country. 
The team was accompanied by Mr Sudhanshu in the 
North and by Mr R K Mondal, Assistant General Manager, 
APEDA Mumbai, during the Western and Southern leg 
of their visit. The delegates showed keen interest in 
understanding the whole gamut of meat export trade 
from India, commencing with the rearing of cattle and 
culminating in the ultimate export. 

The visit of the delegates ended on October 19 with a 
meeting at the APEDA office. They shared their views on 
the inspection carried out at the various units. A final 
report by them on the processes and standards adopted 
by the Indian meat processing industry is awaited 

AIFPA Honours APEDA
apeda’S contribution to the agriculture 
and food processing industry has been acknowledged  
at various forums. Recently, it added another honour to 
its list with the AIFPA Vijay Mimani Memorial Excellence 
Award 2010. The award was presented to Mr S Dave, 
Director, APEDA for his outstanding contribution in 
the formulation of public policies at the national and 
international level. The ceremony took place on  
December 16, 2011 at Hotel Le Meridien, New Delhi.  
Mr Dave was presented a silver plate and a citation  
by Mr Rakesh Kacker, Secretary, Ministry of Food 
Processing Industries 
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The Finest Fair: Fine Food India 2011
a tempting assortment of delicacies, alluring 
chocolates and pastries, organic products, premium 
beverages and drinks – in short that was all about Fine 
Food India. The international food, drink, equipment, 
hospitality and retail technology exhibition, was organised 
for the first time in India. The exhibition dates back to 1984 
and was started in Australia and New Zealand.

The three-day extravaganza was held at Pragati Maidan, 
New Delhi, from December 5-7, 2011. The motto of the 
event, ‘For the Industry, By the Industry’, translated into 
3,445 attendees from the industry visiting the event. 
Around 138 exhibitors from 17 countries showcased the 
best of food, drinks and equipments. Large pavilions were 
set up by APEDA and the Ministry of Food Processing 
Industries (MOFPI). APEDA’s participation and support 
enhanced the exposure of the Indian exhibitors and  
gave them a good opportunity to interact with 
international buyers. 

The event was interspersed with several activities. At 
the Business Forum, professionals discussed current 
issues in the food processing sector. The event that 
attracted the maximum attention was the Food Theatre, 
a demonstration of culinary talent by leading chefs. 
Complementing it was the Drinks Theatre, which held the 
sampling and showcase of wine and other drinks. While 

APEDA Nets e-Asia Award
it waS a proud moment for APEDA as the TraceNet 
traceability project for organic products won the e-Asia 
Award, for the year 2011. TraceNet was awarded by the 
Asia Pacific Council for Trade Facilitation and Electronic 
Business (AFACT), set up under the aegis of the United 
Nations (UN). The award was announced on November  
4, at the e-Asia Awards function held in Taipei, China.  
Mr Sudhanshu, Deputy General Manager, APEDA received 
the award from Dr Jyh-Sheng Ke, Chair of AFACT 2011. 
The glittering ceremony was attended by delegates and 
semifinalists from Asian countries. 

The TraceNet initiative, the first-of-its-kind in the 
world, has enabled APEDA to bridge the digital 
divide. A traceability system for organic products 
was eagerly awaited not only in India, but also in 
the international arena. This is the first attempt by a 
nation to put a centralised, national level certification 
system, incorporating all certification bodies and 
organic operator groups in the country. TraceNet is an 
IT-enabled certification-cum-traceability system, with 
uniform, consistent, transparent data management 
and certification system. This system helps to establish 

the best chefs competed in the Bocuse d’Or Asia Chef 
Championship, the leading sommeliers showcased their 
talent in the 4th Indian Sommelier Championship. The 
delicious cuisines prepared by the Indian and international 
chefs throughout the fair drew people in large numbers. 
The event also attracted appreciation from the industry, 
buyers, traders as well as the visiting dignitaries 

traceability of export consignments of organic products 
from India back to the farm level. It is a step towards 
providing a level playing field for all stakeholders in 
the supply chain. The system has benefited 400,000 
plus farmers, more than 2,900 grower groups, 1,400 plus 
individual operators and 22 certification bodies.

Similar systems like GrapeNet (for Grapes), AnarNet (for 
Pomegranates) and Peanut.Net (for Peanuts) have already 
been implemented by APEDA. The latest addition in 
this project is a system for Groundnuts. APEDA has also 
initiated steps for the development and implementation 
of traceability system for all horticultural products which 
is named as HortiNet 
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The Event Synopsis
Indian Organic Promoted at  
BioFach Japan
November 1-3, 2011, Tokyo, Japan

The 11th edition of BioFach Japan was held from November 
1-3, 2011 at Tokyo Big Sight, Tokyo, Japan. The exhibition 
is the world’s largest show for the organic products trade 
and industry. Japan was the first country to host BioFach, 
besides Germany, which pioneered the concept. 

The three main components of the event included organic 
food and beverages, eco-textiles and green cosmetic 
products. Around 168 exhibitors from 10 countries 
including Australia, Austria, China, France, Germany, 
India, Italy and Korea showcased their products at the 
venue. India was invited as an important country at the 
inauguration ceremony of the event. The popular event 
drew around 16,119 visitors. APEDA took part in the event 
with an India pavilion spread over 54 square metres. Five 
exporters, namely M/s Aricha Trading Co. Ltd.,  
M/s Ecofarm (India) Ltd., M/s Chetna Organic Agriculture 
Producer Co. Ltd., M/s Link Exports, M/s India Organic, 
participated under the India pavilion. All these companies 
have trade presence in Japan which is an important 
market for them. Many trade enquiries were generated at 
the event for tea, soft drinks, saffron, organic essential oil, 
textiles, and food products.

Parallel to the exhibition, the BioFach Congress was 
organised in the conference rooms of the Tokyo Big Sight 
centre. The seminars on organic food, natural textiles and 

cosmetics, held as a part of the congress, were attended 
by a large crowd. Mr Sunil Kumar, Secretary, APEDA and 
the exporters made presentation on ‘India – A credible 
source of organic products’ at the seminars.

A fundraiser was organised to help the organic farmers 
and their families affected by natural disasters. It was 
a success as a great deal of interest was shown by the 
visitors in organic and healthy food products 
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The main 
attraction of 
the two-day 
event was the 
open kitchen 
where the chefs 
cooked Basmati 
Rice dishes. On 
the first day, 
the kitchen 
was taken 
over by the 
international 
chefs. 

International Chefs Conference
November 22-23, 2011, New Delhi

APEDA organised an international chefs conference, 
named ‘Basmati for the World’, at The Grand, New Delhi 
from November 22-23, 2011. Around 12 Indian and 
international chefs from across the globe came together, 
to promote Basmati Rice. Joining them in were eminent 
food journalists/writers from across the world. 

The event kicked-off with the launch of a coffee table 
book of Indian and foreign Basmati Rice recipes, edited  
by the globetrotting Chef Shilp Gupta. Two press 
conferences for both Indian and international media 
were also held which were addressed by Dr Rahul Khullar, 
Commerce Secretary.

The main attraction of the two-day event was the open 
kitchen where the chefs cooked Basmati Rice delicacies. 
On the first day, the kitchen was taken over by the 
international chefs. The Executive Chef of Ninety Acres, 
David C Felton presented the palatable Basmati Rice Risotto 
with Brussels Sprout and Butternut Squash. A delectable 
Basmati Rice pudding was the creation of Chef Thomas 
Ciszak from the Chakra and Blue Morel. Award-winning 
Indian Chef Ravinder Kaur Bhogal displayed her culinary 
skills through her dish – Mujadarra. Other participants 
included Chef Alfonso Lomonaco, Chef Robin Drake, Chef 
Edgar Navarro, Chef Flora Mikula, Chef Matt Edmonds 
and Chef Pepe Ochoa. Mridula Baljekar, an award-winning 
cookbook author also made an appearance and created 
some exquisite Basmati Rice dishes. This was followed by 
an entertaining cultural evening organised for the guests.
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The next day, Indian chefs were joined by famed culinary 
author Nita Mehta, who delighted the experts with her 
Murg Masala Pulao. Chef Shilp Gupta and Chef P Sekhar 
were amongst the other participants. A gala dinner with 
live band performances brought the conference to a close.

After the two-day conference, all the delegates were  
taken for a trip to the famed Paranthe wali gali in  
Chandni Chowk, New Delhi and onwards to the city of 
Agra. The chefs on their way back took along Indian spices 
as a memento to cherish 
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APEDA’s Success at Anuga 2011
October 8-12, 2011, Cologne, Germany

The world’s leading food fair for retail trade, food services 
and catering market, Anuga 2011, went underway at 
Cologne, Germany from October 8-12. Known as the 
perfect venue for all the latest trends and themes and a 
platform to make the best of contacts and business deals, 
it was attended by 6,596 companies from as many as  
100 countries. The fair was spread over a gross exhibition 
space of 284,000 square metres. Over 155,000 trade visitors 
from 180 countries attended the illustrious event Anuga 
2011. The high number of decision makers present at 
the event gave the exhibitors from food and beverages 
industry the boost they needed.

India was represented at Anuga 2011 by APEDA. The 
delegation from APEDA consisted of companies engaged 
in food processing as well as those offering Basmati Rice. 
The India pavilion set up at Hall No 11.3 reflected the 
Indian culture and welcomed visitors to the unique Indian 
cuisine, with separate stalls for wet sampling of Basmati 
Rice Biryani. The theme area displayed the best of Indian 
food. The vibrant ambience, exotic aroma, huge translites 
displaying brand India and hospitable tradition at the 
APEDA pavilion attracted visitors in large numbers.

Mr Asit Tripathy, Chairman, APEDA along with several 
dignitaries from the industry and government were 
present for the occasion. APEDA’s participation in the 
event was organised at a mega level by Dr Tarun Bajaj, 
General Manager, APEDA to ensure that the visitors got 
to know Indian food, products and companies well. Two 
guide books, specially compiled for the occasion, were 
also unveiled which included – the Basmati Rice Recipe 
Book, a book featuring both Indian and western recipes of 
Basmati Rice, and a Show Guide, which had information 

on all the participants at the India pavilion. The recipe 
book was also distributed to all those who visited the 
pavilion. All these endeavours helped the Indian trade 
fraternity to develop contacts with the international 
decision makers of the food and beverages industry as 
well as engage with prospective partners and buyers 
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India Shines at Toronto
October 17-20, 2011, Toronto, Canada

Giving a fillip to brand India at an international platform 
was the India Show, held at the Direct Energy Centre, 
Toronto, Canada from October 17-20, 2011. The show 
was organised by Engineering Export Promotion Council 
(EEPC India) with the support of Consulate General 
of India, Toronto. APEDA’s participation was aimed at 
projecting the potential of India’s food sector industries.

APEDA participated at the event, with a stall  
covering an area of 36 square metres. The stall was 
decked with attractive posters and other promotional 
material. APEDA was represented by Mr S S Nayyar, 
Deputy General Manager and Mr R Ravindra, Assistant 
General Manager, APEDA. Agricultural products of 
around 11 Indian companies were kept on display, with 
representatives from five of them being present at the 
venue. Special packs of Basmati Rice were arranged as 
giveaways for the visitors. APEDA’s efforts were highly 
appreciated by Dr Rahul Khullar, Commerce Secretary 
and Mr S M Gavai, High Commissioner of India at 
Canada, who also inaugurated the show. 

With the help of the Consulate General of India, Toronto, 
Canada and EEPC, APEDA also arranged for the display 
and free sampling of Indian wine. This generated good 
interest amongst the visitors and brought huge footfalls. 
Mr Arjun Munda, Honourable Chief Minister, Jharkhand 
and Mr S K Choudhary, Chief Secretary, Government of 
Jharkhand, applauded APEDA for an excellent display of 
Indian products.

APEDA had a very successful run at the India Show with 
admiration coming from all quarters. It was awarded 
the best pavilion of the show by EEPC India. Mr R 
Venkataraman, Vice Consul, Consulate General of India, 
Toronto, said that APEDA’s visits to food shows every 
year gave a huge boost to the food processing industry. 

Also appreciating APEDA’s efforts were Ms Saran, Consul 
General of India, Toronto, Canada, Ms Dipika Damela, 
MPP – Mississauga East Coohville, Ontario, Dr D K 
Tiwari, IAS, Principal Secretary to the Chief Minister, 
Government of Jharkhand and Mr Arvind Patel, Founder 
Valgro Group India, Ahmedabad 
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BioFach India 2011: A Success
November 10-12, 2011, Bengaluru, India

BioFach India – the international organic trade fair has 
been held every year since 2009. The fair is organised in 
India by BioFach Messe, Germany in conjunction with 
India Organic, the annual trade fair organised by the 
International Competence Centre for Organic Agriculture 
(ICCOA). This year, BioFach India was held at Bengaluru 
from November 10-12, 2011 with the Department of 
Agriculture, Government of Karnataka co-organising  
the mega event.

BioFach India was inaugurated by Shri D V Sadananda 
Gowda, Honourable Chief Minister of Karnataka, and 
was attended by the state ministers of the Government 
of Karnataka, Nagaland, Sikkim and Jharkhand. 
Representatives from other government organisations 
such as National Horticulture Board, SIMFED, NERAMAC, 
Central Institute of Horticulture, APEDA, NCOF, NABARD, 
Coffee Board, Tea Board, and Spices Board were also 
present at the event.

Around 171 exhibitors from the Indian and international 
market participated in the fair. Exhibitors from the Indian 
subcontinent presented organic spices, tea and coffee and 
diverse varieties of corn and rice as well as raw materials 
for cosmetics. The fair received a footfall of around  
7,529 visitors including buyers from Germany and France.

Unlike most BioFach fairs around the world, a Congress 
was also organised at BioFach India. A total of  
190 delegates attended the International Seminar with  
33 speakers deliberating on a wide spectrum of topics 
covering; policy, research, textiles, wellness and other 
emerging opportunities.

APEDA has been a regular participant in the international 
editions of BioFach held in Germany, Japan and the US 
every year. In 2012, this participation is going to get bigger, 
as India has been invited to be the ‘Country of the Year’ 
at BioFach Germany. Shri Anand Sharma, Honourable 
Minister for Commerce and Industry is to inaugurate 
the fair. Preparations are in full swing for India’s grand 
participation from February 15-18, 2012. Since, APEDA 
is also the organiser for the upcoming event, it along 
with BioFach Messe, presented the curtain raiser of the 
forthcoming ‘Country of the Year – BioFach 2012’ at BioFach 
India. A press conference communicating on the same was 
organised by Indo-German Chambers on November 9, 2011 
wherein both APEDA and BioFach Messe participated.

Meanwhile, an excellent organic products trade fair 
scenario prevailed at the three-day exhibition at BioFach 
India. The response from the exhibitors and visitors 
as well as organic producers and suppliers to the 
international market was overwhelming. The time is ripe 
for organic players to understand the requirement of the 
organic market and the necessity of quality and credibility 
for a successful entry in the market 
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FHC China Reaches New Heights
November 16-18, 2011, Shanghai

‘FHC China means Business’ – the motto of the 
international food show was reflected well at the 
exhibition held in Shanghai, from November 16-18, 2011. 
The visitors at the 15th edition of FHC included retailers, 
hospitality trade, importers and distributors. The event 
was attended by 1,110 participating companies from 
77 countries and regions, including 27 official national 
pavilions. The venue for the event was Shanghai New 
International Expo Centre. 

FHC uniquely focuses on only imported food, wines 
and hospitality supplies, which makes it extremely 
popular with international companies. The exhibitors 
comprise international suppliers to China, importers and 
distributors or international brands made in China. 

APEDA promoted Indian products through the India pavilion 
at the show. The products displayed at the pavilion included 
fruit juices, snacks, pickles and chutneys, ready-to-eat 
food, and other processed food products. Wet sampling of 
Basmati Rice Biryani organised at the pavilion drew much 
appreciation from the visitors. M/s Ushodoya Enterprises, 
M/s Jadlu Foods, Allonasons Ltd. and Radhakrishna Inpex 
actively participated in the event under the guidance of 
APEDA. Participating exporters showcased their product 
range at their respective stalls under the APEDA pavilion.

APEDA’s participation at the event was organised by  
Mr R K Boyal, General Manager, APEDA and  
Mr Sudhanshu, Deputy General Manager, APEDA. A local 
interpreter was engaged to interact with the Chinese 
visitors and disseminate the information of India’s 
agri export potential. The Consulate General of India at 
Shanghai also made a visit to the APEDA pavilion. The 
enquiries generated at the event have been posted on the 
APEDA website 
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•	 The	Ministry	of	Agriculture	to	reduce	the	number	of	
Centrally Sponsored Schemes (CSS) from 50 to eight  
in the 12th Five Year Plan 

•	 India	will	formally	join	the	Paris-based	International	
Organisation of Vine and Wine (OIV) to have access 
to all scientific information available with the 
international group

•	 A	group	of	31	Indian	agricultural	scientists	achieve	a	
breakthrough in decoding the genome of Pigeon Pea, 
the second most important pulse crop of India

•	 The	National	Horticulture	Mission	(NHM)	has	joined	
hands with Israel to develop expertise in vegetable 
farming to provide good quality vegetable seedlings 
throughout the year

For Your 
Information
Export Highlights

•	 EU	Management	Committee	for	the	Common	

Organisation of Agricultural Markets abolishes  

the Banana import license system

•	 Agriculture	ministers	representing	BRIC	countries	

resolve to jointly build an agricultural information 

and digital platform to provide more accurate 

long-term market forecasts for food producers and 

purchasers in order to reduce market speculation, 

which could push up food prices

•	 India	seeks	Japanese	investments	and	expertise	 

in infrastructure, electronic hardware and  

agriculture-related sectors, for setting up of  

46 agro-processing zones in the country

Agricultural and Processed Food Products Export Development Authority (APEDA) 
(Ministry of Commerce & Industries, Govt. of India)

Email: agmpr@apeda.gov.in Website: http://www.apeda.gov.in

VIRTUAL OFFICES OF APEDA

DELHI 
3rd Floor, NCUI Building, 
3 - Siri Institutional Area, 
August Kranti Marg, 
New Delhi - 110 016. 
Tel: +91 11 26534186, 
26514572 
Fax: +91 11 26534870 
E-mail: headq@apeda.gov.in

MUMBAI 
4th Floor, Banking Complex Bldg., 
Unit No. 3&4, Sector- 19A, Vashi, 
New Mumbai - 400 705 
Tel: +91 22 27840949, 27845442 
Fax: +91 22 27842273 
E-mail: apedamum@apeda.gov.in

BENGALURU 
12/1/1, Palace Cross Road 
Bengaluru - 560 020 
Tel: +91 80 23343425 
Fax: +91 80 23364560 
E-mail: apedablr@apeda.gov.in

HYDERABAD 
8th Floor, Chandra Vihar Building 
Mukkaramjahi Road 
Hyderabad - 500 001 
Tel: +91 40 24745940 
Fax: +91 40 24745947 
E-mail: apedahyd@apeda.gov.in

GUWAHATI 
Jain Complex, 3rd Floor,  
Opp. Dispur, Old Post Office,  
G. S. Road, Dispur, 
Guwahati - 781 005 
Tel: +91 361 2599010 
Fax: +91 361 2340485 
E-mail: apedagwh@apeda.gov.in

KOLKATA 
Mayukh Bhawan  
Bidhan Nagar, Salt Lake City  
Kolkata - 700 091 
Tel: +91 33 23378363 
Fax: +91 33 23378680 
E-mail: apedakol@apeda.gov.in

Chairman Asit Tripathy Director S Dave  
General Manager Tarun Bajaj, R K Boyal, A S Rawat Secretary Sunil Kumar  
Editor Vinita Sudhanshu
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KERALA 
Kerala State Ind. Enterprises Ltd.,  
(A Government of Kerala 
Undertaking) St. Joseph’s 
Press Buildings, Cotton Hill, 
Thiruvanantapuram - 605 014 
Tel: +91 471 2326913/2326947 
Fax: +91 471 2334590 
E-mail: info@ksie.net

ORISSA 
A.P.I.C.O.L., 326, Baramunda, 
Bhubaneshwar - 751 003 
Tel: +91 674 2561203, 2561874 
Fax: +91 674 2563306 
E-mail: apicol@dte.vsnl.net.in

JAMMU & KASHMIR 
Sher-I-Kashmire Bhawan, 
Vir Marg, Jammu - 180001 
Tel: +91 194 2434402 
Fax: +91 194 2430036

TRIPURA 
Deptt. of Industries & Commerce, 
Pandit Jawaharlal Nehru 
Complex, Agartala 
Tel: +91 381 2306423 
Fax : +91 381 2324432 
E-mail: pratapaditya_07@rediffmail.com

MANIPUR 
Directorate of Commerce 
& Industries, Imphal, 
Lamphalpat - 795 004 
Tel: +91 385 2410481 
Telefax: +91 385 2410550

PUNJAB 
Punjab Agro Industries Corp. 
Ltd., 2-A, Sec-28-A, Madhya 
Marg, Chandigarh - 160 002 
Tel: +91 172 2651622/6241 
Fax: +91 172 2656270 
E-mail: pbagro@chl.vsnl.net.in

CHHATTISGARH 
Chhattisgarh State Industrial 
Development Corp. Ltd., 
LIC Campus, Pandri, 
Raipur - 492004 
Tel: +91 771 2583789/90 
Fax: +91 771 2583794 
E-mail: csidc@nic.in

GUJARAT 
Gujarat Agro Ind. Corp. Ltd. 
(A Government enterprise )  
Khet - Udyog Bhavan, Nr Old High 
Court, Navrangpura  
Ahmedabad - Gujarat - India 
Tel: +91 79 27544921/27544741 
Fax: +91 79 27541176

NAGALAND 
Directorate of Horticulture 
Govt. of Nagaland 
Kohima - 797 001 
Tel: +91 370 2221311 
Fax: +91 370 2221311

UTTAR PRADESH 
U. P. State Horticulture Co-op. 
Mktg. Federation, 
18-B, Ashok Marg, Lucknow 
Tel: +91 522 2391235 
Fax: +91 522 2391858 
E-mail: apedaup@lwl.vsnl.net.in

MADHYA PRADESH 
The Madhya Pradesh State 
Agro Ind. Development Corp. 
Ltd. 3rd Floor, “Panchanan”, 
Malviya Nagar, Bhopal 
Tel : +91 755 2555074 /1967 
Fax : +91 755 2557305 
E-mail: mpsaidc@sancharnet.in

TAMILNADU 
Agricultural Marketing & Agri Business, 
Govt. of Tamil Nadu, 
Commissionerate of Agricultural, 
Marketing and Agri Business,  
Cipet Road, Industrial Estate, Guindy, 
Chennai - 600 032 
Tel: +91 44 22347484 
Fax: +91 44 24464959 
E-mail: agrimarkbusiness@rediffmail.com


