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2025 AGRICULTURAL EXPORTS TO 
THE PHILIPPINES

MARKET FACT SHEET: PHILIPPINES                              

MARKET OUTLOOK 

Post expects Philippine economy to grow at a 

moderate pace in 2026, supported by ongoing 

expansion in manufacturing, services, and domestic 

consumption amidst thriftier consumer spending. 

However, elevated inflation, higher logistics and 

energy costs, and softer growth in overseas 

remittances could temper real income gains and 

weigh on overall economic growth.  

 

AG EXPORTS TO THE PHILIPPINES  

The Philippines 

ranked as the 

eleventh largest U.S. 

agricultural and 

related products 

export market in 

2025, reaching $3.4 

billion. The United 

States remains the 

largest single-

country exporter to 

the Philippines.   

 

FOOD PROCESSING SECTOR 

Post expects the Philippine food and beverage 

manufacturing sector to grow by about 5 percent in 

2026, supported by continued expansion and 

government measures to ease logistics and fuel 

costs. However, rising production costs, weaker 

remittances, and faster food ingredients price 

inflation will strain household budgets and limit 

consumer spending. 

 

RETAIL SECTOR 

Post expects modest retail growth in 2026, driven by 

essentials and value formats as households face 

rising food, transport, and utility costs.  

 

 

 

FOODSERVICE SECTOR 

Post expects a slower but a positive growth in the 

Philippine food service sector in 2026. Post expects 

stronger growth among lower-priced formats versus 

higher value options, value menus, and cost-

conscious dining options. 

 

Philippines: Quick Facts C.Y. 2026 

Demographics 

    120 million population  

    1.5% population annual growth   

    48% under 24 years old & median age of 25 years old  

    48% urbanization rate  

    13% reside in Metro Manila (capital city) 

    80% speak English & 96% literacy rate 

Gross Domestic Product (GDP) 

GDP: $534 billion (est) 

GDP growth rate: 4% (est) 

GDP per capita: $4,620 (est) 

GDP PPP: $1.59 trillion (est) 

Agricultural & Related Trade (2025)  

Exports to PH: $21.54 billion  PH Exports: $9.60 billion 

Consumer-Oriented Agricultural Products:  

- Pork, beef, poultry          - Sauces and condiments 

- Dairy products          - Fruits and vegetables 

- Food preparations          - Biscuits and baked products 

Top Fast-Food Chains 

Jollibee, Mc Donald’s, Chowking, Shakey’s, and KFC  

Top Supermarkets 

SM, Robinson’s, Puregold Price Club, Metro, Gaisano, and 

Landmark  

Top Convenience Stores 

7-Eleven, Alfamart, Uncle John’s, All Day, and Lawson 

Top Warehouse Clubs 

S&R and Landers 

Sources: Euromonitor, Global Agricultural Trade System, 

International Monetary Fund, The World Factbook, U.S. Census 

Bureau, Trade Data Monitor,  The Economist, World Bank, 

Philippine Statistics Office, Department of Trade and Industry, 

National Economic and Development Authority, S&P Global-IHS 

Markit, and FAS Manila research  

Strengths Weaknesses 

Strong preference for U.S. 

ingredients and perceived higher 

standard and quality.  

 

Less competitive shipping 

costs and tariffs than 

ASEAN, China, and AU-

NZ competitors.  

Opportunities Challenges 

A young, growing working-age 

population that has a strong affinity 

to American brands.  

 

Logistical challenges and 

high costs in distributing 

products across an 

archipelagic country.  

 

          Contact: USDA-FAS Manila, U.S. Embassy, Philippines 

                              E-mail: AgManila@usda.gov

https://apps.fas.usda.gov/gats/PrintBicoReport.aspx?&PT=X&MYT=C&EY=2024&EM=01&EMName=January&RT=P&PC=M2&SY=2017&IP=N&PG=BICO-HS10
https://apps.fas.usda.gov/gats/PrintBicoReport.aspx?&PT=X&MYT=C&EY=2024&EM=01&EMName=January&RT=P&PC=M2&SY=2017&IP=N&PG=BICO-HS10
https://www.jollibee.com.ph/
https://www.mcdonalds.com.ph/
https://www.chowking.com/
https://www.shakeyspizza.ph/
https://www.kfc.com.ph/OurStory
https://smmarkets.ph/
https://www.robinsonssupermarket.com.ph/
http://www.puregold.com.ph/
http://www.metroretail.com.ph/
http://www.gaisano.org/home
https://landmark.com.ph/password
https://www.7-eleven.com.ph/
https://alfamart.com.ph/
https://unclejohns.ph/
http://www.alldayconveniencestore.com.ph/
http://lawson-philippines.com/
http://www.snrshopping.com/
https://www.landers.ph/
https://www.portal.euromonitor.com/
https://apps.fas.usda.gov/gats/default.aspx
https://www.imf.org/external/datamapper/profile/PHL
https://www.cia.gov/the-world-factbook/countries/philippines/#economy
https://www.census.gov/data-tools/demo/idb/#/dashboard?dashboard_page=country&COUNTRY_YR_ANIM=2025&menu=countryViz&CCODE_SINGLE=PH&COUNTRY_YEAR=2025&subnat_map_admin=ADM1&popPages=BYAGE&CCODE=PH&ageGroup=1Y&POP_YEARS=2025
https://www.census.gov/data-tools/demo/idb/#/dashboard?dashboard_page=country&COUNTRY_YR_ANIM=2025&menu=countryViz&CCODE_SINGLE=PH&COUNTRY_YEAR=2025&subnat_map_admin=ADM1&popPages=BYAGE&CCODE=PH&ageGroup=1Y&POP_YEARS=2025
https://tdmlogin.com/
https://www.eiu.com/n/
https://www.worldbank.org/en/home
https://psa.gov.ph/
https://www.dti.gov.ph/
https://neda.gov.ph/
https://www.spglobal.com/marketintelligence/en/mi/research-analysis/subscribe.html
https://www.spglobal.com/marketintelligence/en/mi/research-analysis/subscribe.html
mailto:AgManila@usda.gov


 

3 
 

SECTION I. MARKET SUMMARY

Post forecasts for food and beverage 

manufacturing sales will grow by 5 percent in 

2026, driven by strong performance from leading 

manufacturers, despite higher electricity, logistics, 

and raw material costs amidst weaken consumer 

spending. 

The Purchasing Managers’ Index indicates 

continued manufacturing growth in 2025. As of 

mid-March 2026, 20 key basic-goods 

manufacturers committed to holding prices for 30–

60 days despite oil price hikes due to the conflict in 

the Middle East, though inflationary pressures are 

expected to rise in 2026. In the meantime, local 

governments are easing logistics costs by 

suspending port and toll fees, subsidizing public 

transport drivers, monitoring fuel and consumer 

prices, and enforcing excise taxes on gasoline 

companies, helping lower fuel costs for worker 

commutes and food and beverage distribution. 

Food prices are rising faster than overall living 

costs due to higher input prices and supply chain 

bottlenecks (Figure 6), leaving households with 

less money for other expenses as food and 

beverages continues to account for majority (36 

percent) of household spending. 

103.7

136.7

30

50

70

90

110

130

150

 J
an

'2
5

 F
e

b
'2

5

 M
ar

'2
5

 A
p

r'
2

5

 M
ay

'2
5

 J
u

n
'2

5

 J
u

l'2
5

 A
u

g'
2

5

 S
e

p
'2

5

 O
ct

'2
5

 N
o

v'
2

5

 D
ec

'2
5

Ja
n

'2
6

Figure 2. Value of Production

 Food Manufacturing  Beverage Manufacturing

Figure 3. Value of Production Index
(2018=100)

Source: Philippine Statistics Authority 
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Food Manufacturing Beverage Manufacturing

Figure 2. Value of Net Sales Index (2018=100)

Source: Philippine Statistics Authority 
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Figure 1. Purchasing Manager’s Index 

Manufacturing Sector  

Source: S&P Global-IHS Markit   
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Figure 4. Average Capacity Utilization Rate
(in percent)

Source: Philippine Statistics Authority 

https://psa.gov.ph/content/production-index-and-net-sales-index-monthly-integrated-survey-selected-industries-23
https://psa.gov.ph/content/production-index-and-net-sales-index-monthly-integrated-survey-selected-industries-23
https://www.spglobal.com/en
https://psa.gov.ph/content/production-index-and-net-sales-index-monthly-integrated-survey-selected-industries-23
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 ADVANTAGES CHALLENGES 

- Philippine food and beverage manufacturers 

rely on U.S. ingredients for quality and 

consistency, boosting yields and specification 

conformance, and some value the trade servicing 

and technical training U.S. exporters provide. 

- U.S. exporters remain at a competitive 

disadvantage versus Asian suppliers due to longer 

logistics lead times and higher transportation costs. 

- Manufacturers are eager to develop products 

that mirror popular U.S. trends by using U.S. 

ingredients that emphasize health benefits and 

distinct product features, creating opportunities 

for U.S. exporters. 

- U.S. exporters face trade barriers, including 

higher MFN tariffs compared with Asian suppliers 

that benefit from preferential trade agreements.  

 

- U.S. trade associations, State Regional Trade 

Groups, State Departments of Agriculture, and 

USDA Foreign Agricultural Service provide 

support through technical seminars, trade 

servicing, and buying missions to buyers. 

- Rising input costs, including the current situation 

in the Middle East, are prompting some Philippine 

manufacturers to diversify suppliers and substitute 

processing ingredients to keep prices stable. 

- Raw materials and intermediate goods imports, 

including food and beverage ingredients, 

continue to form the largest share of Philippines’ 

total imports.  

- Archipelagic country with inadequate cold chain 

infrastructure, even resulting in substantial post-

harvest losses for domestic agricultural products. 
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Figure 6. Consumer Price Index (2018=100)
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Figure 5. Producer Price Index (2018=100)

114,354 116,235 

123,199 
126,611 

134,307 

Household Final Consumption 
Expenditure of Food and

2021 2022 2023 2024 2025

Figure 7. Household Final Consumption 
Expenditure on Food and Non-alcoholic 
Beverages (in million dollars - current prices)

Source: Philippine Statistics Authority 
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Figure 8. Food and Non-Alcoholic 
Beverages Inflation Rate (in percentage)

Source: Philippine Statistics Authority 

Source: Philippine Statistics Authority 

 

 

 

  

 

Source: Philippine Statistics Authority 

 

 

 

  

 

https://apps.fas.usda.gov/pcd/
https://www.fas.usda.gov/topics/getting-started/state-regional-trade-groups
https://www.fas.usda.gov/topics/getting-started/state-regional-trade-groups
https://www.nasda.org/about-nasda/state-agriculture-departments/
https://www.fas.usda.gov/regions/philippines
https://psa.gov.ph/content/international-merchandise-trade-statistics-philippines-2025
https://psa.gov.ph/content/international-merchandise-trade-statistics-philippines-2025
https://psa.gov.ph/statistics/national-accounts/data-series
https://psa.gov.ph/national-accounts/sector/Household%20Final%20Consumption
https://psa.gov.ph/content/production-index-and-net-sales-index-monthly-integrated-survey-selected-industries-23
https://psa.gov.ph/content/summary-inflation-report-consumer-price-index-2018100-february-2025


 

5 
 

SECTION II. ROAD MAP FOR MARKET ENTRY 

ENTRY STRATEGY, DISTRIBUTION CHANNELS AND MARKET STRUCTURE 

USDA-FAS and more than 70 

plus U.S. agricultural trade 

organizations provide market 

information and support to U.S. 

exporters, especially those new to 

the market. U.S. exporters are 

encouraged to participate in local 

and regional trade shows and 

trade missions of U.S. trade 

associations and State Regional 

Trade Groups to meet Philippine buyers and importers.  

Assigning a Philippine representative will help launch the product and establish a wider distribution 

network especially in an archipelagic country. Exporters should ship directly to manufacturers for large-

volume orders and work with importers to consolidate and distribute smaller volumes. For more details 

on distribution channels and market structure by sector, access the following reports: 

 Philippines: Exporter Guide Annual 

 Philippines: Retail Foods Annual 

 Philippines: Food Service - Hotel Restaurant Institutional Annual 

 Connecting Port to Plate amid Evolving Food Preferences 

 Philippine Market Brief reports 

Table 1. Market Brief Reports 

YEAR MARKET BRIEF REPORTS 

2021 Fresh Fruits; Plant-based Food Products; Shelf-Stable and Frozen Ready Meats; First U.S. 

Commercial Shipment of Beef Embryos; Wood Products 

2022 Brewing Ingredients and Beer; Wine; Seafood Products; Guidance on Shipping Food and 

Agricultural Product Samples to the Philippines; Non-alcoholic Beverages; Deli Shops; 

Distilled Spirits 

2023 Pet Food; Pulses; Baking Ingredients; B2C Cross-border E-commerce; Processed 

Vegetables; Halal Products; Distributions: Connecting Port to Plate 

2024 Snacks Foods; Confectionery and Ice Cream; Metropolitan Cebu 

2025 Private Label Products; Seafood Products; Fresh Fruit; Metropolitan Davao; Wood Products 

 

IMPORT PROCEDURES  

Read the following reports for details on import regulations: 

 Philippines: FAIRS Annual Country Report  

 Philippines: FAIRS Export Certificate Report Annual 

 Tariffs and Foreign Trade Agreements  

Figure 9. Market Entry Channels 

https://www.fas.usda.gov/regions/philippines
https://apps.fas.usda.gov/pcd/
https://apps.fas.usda.gov/pcd/
https://www.fas.usda.gov/topics/getting-started/state-regional-trade-groups
https://www.fas.usda.gov/topics/getting-started/state-regional-trade-groups
https://www.fas.usda.gov/data/philippines-exporter-guide-annual-0
https://www.fas.usda.gov/data/philippines-retail-foods-annual-0
https://www.fas.usda.gov/data/philippines-food-service-hotel-restaurant-institutional-annual-0
https://fas.usda.gov/data/philippines-connecting-port-plate-amid-evolving-food-preferences
https://www.fas.usda.gov/regions/philippines
https://www.fas.usda.gov/data/philippines-fresh-fruits-market-brief
https://www.fas.usda.gov/data/philippines-plant-based-food-products-market-brief
https://www.fas.usda.gov/data/philippines-shelf-stable-and-frozen-ready-meals-market-brief
https://www.fas.usda.gov/data/philippines-first-us-commercial-shipment-beef-embryos
https://www.fas.usda.gov/data/philippines-first-us-commercial-shipment-beef-embryos
https://www.fas.usda.gov/data/philippines-philippine-wood-products-report
https://www.fas.usda.gov/data/philippines-brewing-ingredients-and-beer-market-brief
https://www.fas.usda.gov/data/philippines-wine-market-brief
https://www.fas.usda.gov/data/philippines-seafood-products-market-brief
https://www.fas.usda.gov/data/philippines-guidance-shipping-food-and-agricultural-product-samples-philippines
https://www.fas.usda.gov/data/philippines-guidance-shipping-food-and-agricultural-product-samples-philippines
https://www.fas.usda.gov/data/philippines-non-alcoholic-beverages-market-brief
https://www.fas.usda.gov/data/philippines-deli-shops-market-brief
https://www.fas.usda.gov/data/philippines-distilled-spirits-market-brief
https://www.fas.usda.gov/data/philippines-pet-food-market-brief
https://www.fas.usda.gov/data/philippines-pulses-market-brief
https://www.fas.usda.gov/data/philippines-baking-ingredients-market-brief
https://www.fas.usda.gov/data/philippines-market-brief-b2c-cross-border-e-commerce-us-food-and-beverage-products
https://www.fas.usda.gov/data/philippines-market-brief-processed-vegetables
https://www.fas.usda.gov/data/philippines-market-brief-processed-vegetables
https://www.fas.usda.gov/data/philippines-market-brief-halal-products
https://www.fas.usda.gov/data/philippines-connecting-port-plate-amid-evolving-food-preferences
https://www.fas.usda.gov/data/philippines-snack-foods-market-brief
https://www.fas.usda.gov/data/philippines-confectionery-and-ice-cream-market-brief
https://www.fas.usda.gov/data/philippines-metropolitan-cebu-market-brief
https://www.fas.usda.gov/data/philippines-market-brief-private-label-products
https://www.fas.usda.gov/data/philippines-seafood-products-market-brief-0
https://www.fas.usda.gov/data/philippines-fresh-fruit-market-brief
https://www.fas.usda.gov/data/philippines-metropolitan-davao-market-brief
https://www.fas.usda.gov/data/philippines-philippine-wood-products-report-0
https://www.fas.usda.gov/data/philippines-fairs-country-report-annual-0
https://www.fas.usda.gov/data/philippines-fairs-export-certificate-report-annual-3
https://finder.tariffcommission.gov.ph/
https://www.trade.gov/country-commercial-guides/philippines-trade-agreements
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Table 2. Top Manufacturing Companies by Ingredient 

Rank Company 
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1 Nestle Philippines, Inc.  2,671 4   x   x x   x x   x x x x     x x x 

2 San Miguel Brewery, Inc.  2,489 9         x x       x             x x 

3 Universal Robina Corp. 2,247 2 x   x x x x x     x x   x x x   x x 

4 Coca-Cola Beverages Phil., Inc. 2,005 12         x               x       x x 

5 San Miguel Foods and Beverage  1,896 -2 x x  x   x x          x 

6 Zenith Foods Corp. 1,756 9 x x x x x x x x x   x x x       x x 

7 Monde Nissin Corp. 1181 6     x       x       x x x     x x   

8 Ginebra San Miguel, Inc. 1,055 13         x     x       x         x   

9 Century Pacific Food, Inc.  1,053 12 x x x x   x         x x x x   x x   

10 Bounty Plus, Inc.  723 71 x                  

11 Pepsi-cola Products Phil., Inc. 721 8         x                       x x 

12 Purefoods-Hormel Co., Inc.  655 12 x x x     x         x x         x   

13 Charoen Pokphand Foods 

Philippines Corp. 

563 12 x x                 

14 Foodsphere, Inc. 525 0 x x x x   x         x               

15 Tanduay Distillers, Inc. 503 11                  x 

16 Pilmico Foods Corp. 463 -5 x x         x x   x x     x     x   

17 Emperador Distillers, Inc.  437 -5                                 x x 

18 Atkins Import & Export Resources, 

Inc. 

451 27 x x                 

19 Nutri-Asia, Inc. 433 8 x   x   x x   x       x   x   x x   

20 Mondelez International, Inc.  408 11   x   x       x       x x   x x x x 

21 Alaska Milk, Inc.  356 2      x       x   x   x x     x x   

22 Oleo-Fats, Inc. 336 1 x     x x     x   x x x x     x x x 

23 San Miguel Food and Beverage 335 21 x x  x   x x         x x 

21 San Miguel Mills, Inc. 352 10             x                   x   

22 San Miguel Food and Beverage 300 17 x x  x   x x         x x 

23 La Filipina Uy Gongo Corp. 328 -21 x      x            

24 San Miguel Mills, Inc. 323 -1.3       x            

25 Wyeth Philippines, Inc. 319 9    x               

26 RFM Corp. 269 3       x x x x         x         x   

27 Magnolia, Inc. 269 3   x   x x x   x     x x x     x x   

28 General Milling Corp. 242 17             x     x             x   

29 Unilever RFM Ice Cream, Inc. 239 -1       x x     x         x     x x   

30 Mead Johnson Nutrition (Ph), Inc. 235 32    x         x    x  

 31 Phil. Foremost Milling Corp.  225 -5             x                   x   

32 Monde M.Y. San Corp. 219 2     x x     x x     x x x     x x   

Source: BusinessWorld Top 1000 Corporations in the Philippines Volume 38 and FAS Research 

https://www.nestle.com.ph/
https://www.sanmiguelbrewery.com/
https://www.urc.com.ph/
https://www.coca-cola.com.ph/
https://www.smfb.com.ph/
https://www.jollibee.com.ph/about/
https://mondenissin.com/
https://www.ginebrasanmiguel.com/brands/
https://centurypacific.com.ph/
https://bounty.com.ph/
https://pepsiphilippines.com/
https://www.sanmiguelfoods.com/businesses/domestic-operations
https://www.cpfworldwide.com/en/business/food/product
https://www.cpfworldwide.com/en/business/food/product
https://www.facebook.com/CDO.CORPORATE/
https://www.tanduay.com/
https://www.pilmico.com/
https://www.emperadorbrandy.com/main.html
https://atkinsimport.com.ph/
https://atkinsimport.com.ph/
https://nutriasia.com/
https://www.mondelezinternational.com/Philippines
https://www.alaskamilk.com/
https://oleofats.com/
https://www.smfb.com.ph/
https://www.sanmiguelfoods.com/businesses/domestic-operations
https://www.smfb.com.ph/
https://lafilgroup.com.ph/product-services/
https://www.sanmiguelfoods.com/brands/flour
https://www.wyethnutrition.com/
https://www.rfmfoods.com/Home.aspx
https://www.sanmiguelfoods.com/businesses/domestic-operations
https://www.genmil.com.ph/
https://www.unilever.com.ph/brands/ice-cream/selecta/
https://www.meadjohnson.com/
http://pfmc-flour.lafilgroup.com/about-us/
https://mondenissin.com/
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SECTOR TRENDS  

 Highlighting U.S. origin, U.S. trade association logos, and quality seals adds value and can 

differentiate products on the shelf. 

 Demand is growing for natural, wholesome ingredients (e.g., whole grains, nuts and seeds, legumes), 

and less processed, healthier snacks and beverages. 

 Products with high-protein claims (e.g., milk, energy drinks) and functional ingredients that support 

health and deliver measurable metabolic benefits are gaining traction. 

 Ingredients addressing specific dietary preferences i.e., low-sugar, vegan, plant-based, and non-dairy 

 Retailers are expanding private-label (house brand) lines, including more products in industrial-size 

formats for large households, restaurants, hotels, and catering services. 

 Mainstream products are shifting to more cost-effective packaging formats to lower prices and 

improve affordability. 

SECTION III. COMPETITION 

The United States remains the leading single-

country exporter to the Philippines, despite the 

preferential market access and geographic 

proximity of China, India, New Zealand, 

Australia, and ASEAN suppliers. Canada and 

European exporters compete in the premium 

segment but face the same constraints as U.S. 

suppliers. The United States also remains one of 

the top suppliers of soybean meal, soybeans, 

wheat, poultry, processed vegetables, dairy 

products, beef, and other products. 

TABLE 3. 2025 TOP U.S. AGRICULTURAL EXPORTS TO THE PHILPPINSES (in dollars) 

PRODUCT RANK 1 RANK 2 RANK 3 RANK 4 

SOYBEAN MEAL 1,004,991,441   120,123,836  392,506  311,333  

WHEAT 920,780,845    630,417,609    141,895,231  499,269    

SOYBEANS 47,699,721  8,996,699  396,493  16,191   

POULTRY  272,768,650  250,724,253  64,244,580   52,607,468   

PROC. VEG 271, 418,120  90,623,553  79,987,110   71,610,869   

DAIRY 463,847,627   400,525,339   366,157,638   138,406,841  

BEEF 425,261,720   162,714,916  160,727,048      127,131,105    

SAUCES 69,584,069  55,661,452  25,308,961  22,210,949   

PROC. FRUIT 85,979,959  30,213484    24,427,881    7,792,562   

PORK  885,019,279  658,612,205  161,191,702  130,981,874  

Legend: 

          
US Argentina India Brazil Australia Canada EU Malaysia 

        
China Thailand Singapore Indonesia Korea Taiwan Ukraine 

Source: Trade Data Monitor 

Source: Trade Data Monitor 
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Figure 11.  Agricultural  and Related Exports to 
the Phil ippines ( in mil l ion dollars)

https://www.tdmlogin.com/
https://www.tdmlogin.com/
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SECTION IV. BEST PRODUCT PROSPECTS CATEGORIES  

TABLE 4. BEST PRODUCTS PROSPECTS CATEGORIES 

 

Top Consumer-oriented products 

imported from the World 

Food preparations; pork, poultry, and beef products; milk; 

frozen and dehydrated potatoes; seasonings; soy sauce; 

apples; cheddar, mozzarella and cream cheese; butter; cooking 

oil; and ice cream. 

Top Consumer-oriented products 

imported from the United 

 States 

Chicken, pork, and beef products; frozen potatoes; apple, 

grape, cranberry, and orange juices; soups; milk; cheddar, and 

cream cheese; ice cream; almonds; walnuts; and raisins. 

Produs present in the market with 

good sales potential 

 

 

Chicken, pork, beef, and lamb cuts; sausages; frozen and 

dehydrated potatoes; soups and broths; chocolate and cocoa 

products; sauces and preparations; seasonings; tomato sauces; 

cheese flavors, cheddar, and cream cheese. 

Products with supply gap despite 

market viability/good sales 

potential 

Yogurt, condensed milk, and egg products. 

Products lacking in the  

market due to trade barriers 

 

Seafood and onions. 

Source: Trade Data Monitor, Global Agricultural Trade System, and USDA-FAS Research 

 

SECTION VI. KEY CONTACTS AND FURTHER INFORMATION 

USDA FAS Manila provides assistance to U.S. exporters to the Philippines. See below key contacts and 

tradeshows in the Philippines including USDA endorsed trade shows in the region. 

KEY CONTACTS  

 

USDA FAS Manila  

AgManila@usda.gov  

Tel: (632) 5301-2000 

Foreign Commercial Service  

businessphilippines@trade.gov  

Tel: (632) 5301-4249 

USDA APHIS IS Manila  

IS.Manila.Philippines@usda.gov  

Tel: (632) 5301-2000 

Department of Trade and 

Industry  

Philippine Chamber of 

Commerce  

American Chamber of 

Commerce of the Philippines  

Philippine Chamber of Food 

Manufacturers Inc.  

Philippine Food Processors and 

Exporters 

Filipino-Chinese Bakery 

Association, Inc. 

Federation of Philippine 

Industries 

Cold Chain Association of the 

Philippines, Inc. 

Philippine Association of Meat 

Processors Inc. 

 

https://www.tdmlogin.com/
https://apps.fas.usda.gov/gats/default.aspx
https://www.fas.usda.gov/regions/philippines
https://www.fas.usda.gov/regions/philippines
mailto:AgManila@usda.gov
https://www.trade.gov/buyusa-philippines-country-contact
mailto:businessphilippines@trade.gov
https://www.aphis.usda.gov/aphis/banner/contactus
mailto:IS.Manila.Philippines@usda.gov
https://www.dti.gov.ph/
https://www.dti.gov.ph/
https://www.philippinechamber.com/about-us
https://www.philippinechamber.com/about-us
https://amchamphilippines.com/
https://amchamphilippines.com/
https://www.foodchamber.ph/
https://www.foodchamber.ph/
https://www.facebook.com/philfoodexincorporated/
https://www.facebook.com/philfoodexincorporated/
https://fcbai.com.ph/
https://fcbai.com.ph/
http://www.fpi.ph/index.php?option=com_house
http://www.fpi.ph/index.php?option=com_house
https://ccaphils.org/ccapnew/index.php
https://ccaphils.org/ccapnew/index.php
https://pampi.ph/
https://pampi.ph/
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EVENTS  

WOFEX Drinks+Bakes 

World Trade Center, Manila, 

Philippines 

January 28-30, 2027 

 

Food and Hotel Asia - Food 

and Beverage *           

Singapore Expo, 

    Singapore, Singapore        

April 21-24, 2026 

HOFEX* 
Hong Kong Convention & 

Exhibition Centre, 

         Hong Kong, China 

May 10-12, 2026 

International Food Exhibition 

Philippines Next Food Asia  

World Trade Center, Manila, 

Philippines                            

May 21-23, 2026 

Thaifex Anuga Asia* 
Impact Muang Thong Thani, 

Bangkok, Thailand               

May 26–30, 2026 

Manila Food and Beverage 

Expo 

World Trade Center, Manila 

June 10-14, 2026 

Seoul Food & Hotel* 

KINTEX, Seoul, Korea              

June 9-12, 2026  

 

World Food Expo (WOFEX) 
SMX Convention Center, 

Manila 

July 29 - August 1, 2026 

Asia Fruit Logistica* 

Asia World-Expo 

 September 2-4, 2026 

 

Seafood Expo Asia 

Sands Expo and Convention 

Centre                       

September 2-4, 2026 

FOODEX Japan* 

Tokyo Big Sight, Tokyo, 

Japan 

March 9-12, 2027 

Food Ingredients Asia* 

Jakarta International Expo, 

Jakarta, Indonesia 

September 16-18, 2026 

*USDA Endorsed Trade Shows 

 

Attachments:   

No Attachments 

https://wofex.com/wofex-drinks/
https://foodnhotelasia.com/
https://foodnhotelasia.com/
https://hofex.com/
https://www.ifexphilippines.com/en/
https://www.ifexphilippines.com/en/
https://thaifex-anuga.com/
https://mafbex.com/
https://mafbex.com/
https://www.seoulfoodnhotel.com/introduce/01.php
https://wofex.com/wofex-manila
https://www.asiafruitlogistica.com/
https://www.seafoodexpo.com/asia/
https://www.jma.or.jp/foodex/en/
https://www.figlobal.com/asia-indonesia/
https://fas.usda.gov/topics/trade-shows/search?events_trade_shows%5B0%5D=event_trade_shows_endorsed%3A1
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