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Report Highlights: 

U.S. food and beverage (f&b) exports to the Philippines were up 15 percent from January to September 

2013, on track to achieve a 4
th

 consecutive year of record sales, and the tantalizing $1 billion milestone.  

As the number one market in SE Asia and the 9
th

 largest market in the world for U.S. f&b products, the 

Philippines is expected to purchase enough value added goods in 2013 to fill roughly 25,000 container 

trucks stretching some 190 miles. These sales provide key support to the approximately 1.8 million 

American food processing jobs and to many more throughout the supply chain in both countries.  

Among the top-20 markets world-wide, the Philippines is one of only two to double in three years.  In 

addition, growth across the sector is exceptionally broad-based, with at least 16 of the 21 products that 

comprise the f&b category expected to set new records by the end of the year.  Top export items in 

2013 include dairy, meat & poultry, prepared food, processed vegetables, and snack foods, reflecting 

rising demand for both food ingredients and retail/restaurant products. 
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General Information:  

 
  

In the past ten years (2003-2012), U.S. f&b sales more than quintupled.  As the Philippines is the fastest 

growing economy in SE Asia, prospects for 2014 and beyond are excellent for most f&b products, 

particularly those that can be classified as “healthy,” “gourmet,” or “convenient.”  Traders expect that 

the popularity and reputation for safety and quality of American foods will allow the U.S. to retain its 

longstanding position as the Philippines’ number one supplier for the foreseeable future. Already a 

larger market than India and Brazil combined, opportunities for growth are underscored by the country’s 

strong economic growth, increasing urbanization, the rapid development of food processing, the 

explosion in supermarket construction around the country, and the fact that import-poor “mom-and-

pop” stores still carry 70 percent of national retail food sales. This fertile combination of factors gives 

the Philippines a market profile that is among the most exciting in the world. 

  

  

  

  

NEI Target Already Achieved 

  



By doubling sales to the Philippines from 2009-2012, f&b exporters achieved the White House National 

Export Initiative (NEI) a full two years early.  The chart below shows record sales were achieved in 

2012 for total f&b, as well as by 13 of the 21 products that comprise the category. More importantly, 

those 13 record-setting products made up 80 percent of sales.  By the end of 2013, 16 of the 21 products 

are expected to reach record levels, contributing more than 90 percent to total f&b export sales.  

  

 
  

Top Ranking Products in 2013 and Top Prospects for 2014  

  

According to U.S. Customs statistics, the top 10 f&b product categories by value through September 

2013 were: dairy products, pork & pork products, poultry meat & products, prepared food, beef & beef 

products, processed vegetables, snack foods, chocolate & cocoa products, fresh fruit, and dog & cat 

food.  The top 10 f&b products that led the growth through September 2013 were: fresh vegetables, 

pork & pork products, wine & beer, prepared food, fresh fruit, dog & cat food, beef & beef products, 

meat products, condiments & sauces, and processed fruit. 



  

The trade projects continued growth in U.S. f&b exports in 2014 and beyond, with excellent potential 

for “gourmet”, “healthy” and “convenience” products.  In addition to being consumed directly, many 

U.S. f&b products (e.g. dairy, dried fruits and tree nuts) are being used by the Philippines’ burgeoning 

food processing sector.   

  

 
  

 
Notes:  

1. “Gourmet”, “healthy” and “convenience” products are experiencing excellent growth and 

prospects, but are not defined by U.S. Customs.     

2. The selection of top prospects is based on discussions with chefs, retailers and food processors.    

  

 

 

 

 

Further Information & Assistance 
  

FAS Manila is ready to help exporters of U.S. food and beverage products achieve their objectives in 



the Philippines.  For further information or assistance in exporting U.S. agricultural products, please 

contact:  

  

U.S. Department of Agriculture  

Foreign Agricultural Service  

Embassy of the United States of America  

1201 Roxas Boulevard 

Manila, Philippines 

Trunk Line: (632) 301-2000 

Email: AgManila@fas.usda.gov 
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